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You may not realize it, but your home is sitting on a free and renewable supply of 
energy. A WaterFurnace geothermal comfort system taps into the stored solar energy 
in your own backyard to provide savings of up to 70% on heating, cooling and hot water. 
That’s money in the bank and a smart investment in your family’s comfort. Contact our 
WaterFurnace Concierge Team today to learn how to tap into your buried treasure. 

1. 30% through 2032, 26% through 2033 and 22% through 2034

THERE’S A TREASURE IN YOUR BACKYARD

Saving is believing.
And now it’s easier than ever  

with the 30% tax credit1

visit waterfurnace.com

Ready to get started?
Scan the QR to connect with your 
Geothermal Concierge today!
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PREA/Allegheny load control 
operators Joe Andrews, 
background, and Jeremy 
Kelley are part of the team 
in Harrisburg that’s helping 
rural electric cooperatives 
and their members 
manage energy use so 
rates can remain stable and 
affordable.

PHOTOS BY  
ARTEMAS PHOTOGRAPHY

JULY 2025

‘MOVE OVER’  
TO PROTECT 
ROADSIDE CREWS
EFFICIENCY TIPS  
FOR OLDER HOMES
TAKE A CULINARY 
JOURNEY

Peak 
Performance
How Load Management 
is Leading to Energy Savings

INSIDE! MAN REACHESMONUMENTALGOAL

Jeremy Kelley,  
PREA/Allegheny 
Coordinated Load 
Management System 
(CLMS) operator, 
inspects server 
connections in the 
Harrisburg CLMS control 
room.
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Playing Your Part 
Load Management Program 
Gives Members a Role in Power Costs

I F  YO U ’ V E  B E E N  A M E M B E R  I F  YO U ’ V E  B E E N  A M E M B E R  of your local electric cooperative for any length of 
time, you’ve likely heard us talk about “the cooperative difference.” But what 
does that really mean? 

For me, it comes down to three simple things: We are owned by our members, 
we exist to serve our members, and we work together — not in competition, but 
in cooperation — to meet shared goals.

Few programs capture that spirit better than the Coordinated Load Manage-
ment System (CLMS), the topic of this month’s feature.

Nearly 40 years ago, the 14 rural electric cooperatives in Pennsylvania and New 
Jersey came together with Allegheny Electric Cooperative, Inc., our wholesale energy supplier, 
to tackle a common challenge: how to keep wholesale power costs down during times of peak 
energy demand. The solution wasn’t flashy or high-tech (at least not back then). Instead, it was 
grounded in an idea as old as the cooperative movement itself: If we work together, we can do 
more — and do it better — than we ever could alone.

CLMS is a voluntary energy-saving program that enables cooperatives, with the help of their 
members, to reduce demand during high-use periods, like the hot, humid days we’ve been 
experiencing this summer. When hundreds of cooperative members agree to temporarily reduce 
their use of electricity, it puts less strain on the power grid and saves everyone money. 

That spirit of shared sacrifice and mutual benefit is what sets co-ops apart from traditional 
for-profit utilities. We don’t have outside investors demanding higher profits. Instead, we reinvest 
in our systems, return margins to members, and develop programs like CLMS that keep energy 
affordable and reliable for the long haul.

Through CLMS, Allegheny and its member cooperatives have collectively saved more than 
$170 million in purchased power costs since the program’s inception. Those savings are real,  
and they go straight back to you — our consumer-members — in the form of stable rates and 
lower bills.

Equally important, CLMS is powered by innovation and adaptability. As technology and member 
needs evolve, the program does, too. We’ve gone from managing water heaters to controlling electric 
thermal storage units and heat pumps — and the possibilities are growing.

But the heart of CLMS isn’t the equipment. It’s the people — from our dedicated load control 
operators at Allegheny to the cooperative employees promoting and managing the program in 
their communities to the thousands of members who have raised their hands and said, “I’m in.”

That’s the cooperative model at its finest: democratically run, community-focused and rooted 
in collaboration.  

As chairman of the Allegheny board and a director of a cooperative that’s actively involved 
in the program, I’m proud of the legacy CLMS has built. But I’m even more excited about what 
comes next — not just new technology, but new ways to strengthen the partnership between 
members and cooperatives. Whether it’s managing electric vehicle charging or internet-connected 
thermostats, the future of load management will depend on the same principle that’s guided us 
since the beginning: cooperation.

When we act together, we all win. That’s not just the cooperative difference — it’s the 
cooperative advantage. 

JIM STAUFFER
BOARD CHAIRMAN, ALLEGHENY ELECTRIC COOPERATIVE, INC. 
BOARD CHAIRMAN, VALLEY RURAL ELECTRIC COOPERATIVE
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Generational Wealth
     A future for generations to come

American Gold Reserve is releasing Government issued $5 Gold American Eagles completely free of dealer mark-up 
for only $369 each. These beautiful $5 Gold American Eagles are a perfect way to enter the gold market. They are set for 

immediate public release and will sell out fast. 

GENERATIONAL WEALTH is of paramount signifi cance as it represents a beacon of 
fi nancial stability. It serves as a tangible testament to the hard work, diligence, and 
fi nancial acumen of previous generations, offering a solid foundation upon which future 

generations can build their dreams and aspirations.  
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24 hours - 7 days a week
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• Free of dealer markup.

• Protection against infl ation and defl ation.

• Gold offers fi nancial cover during geopolitical uncertainty.

• Good portfolio diversifi er.

Strict limit of 10 per house hold, per lifetime. For new clients only.4 P E N N L I N E S  •   J U L Y  2 0 2 5
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EDITOR’SDESK 

COMING HOME AGAIN
They say you can’t go home again. I understand the 
sentiment, but I’ve spent much of my life trying to 
prove “them” wrong. After leaving the Army — and 
being away for 20 years — I found my way back to 
my hometown, thanks to the opportunity to work 
for Penn Lines. And while my parents and family 
had long moved away, I still searched the area for 
remnants of “home.”

I grew up in the village of Bowmansdale in rural 
Cumberland County. It was a quiet community 
with everything close at hand, or a bike ride away. I 
bought my first baseball cards at the local butcher 
shop and general store. We got our milk at the dairy 
in glass gallon jugs, which proved disastrous after a 
sharp turn shattered two gallons in the back seat of 
our car. I can still smell that sour milk — a scent that 
lingered for the rest of that car’s mercifully short 
life. OK, maybe some memories of home aren’t the 
sweetest. 

Nostalgia has a way of idealizing our past if we let 
it. But after 20 years away, I knew things would 
not be the same — and many things had changed. 
Communities, 
like people, 
can’t live in the 
past. They must 
move forward. 
The butcher 
shop was long gone, the dairy was now a bed & 
breakfast, and my middle school was converted into 
apartments. But there were some nice surprises — our 
favorite pizza joint was still around, along with the 
local ice cream shop. 

I was grateful for these small reminders of home, 
but I was more grateful to see a community that 
had grown with its changes. It gave me hope our 
young family would enjoy growing up here as I had.

That’s not been the case for some communities 
in Pennsylvania, particularly in rural areas 
where population decline is a significant worry. 
Pennsylvania’s electric cooperatives support a state 
effort to address this issue through the launch of 
the Pennsylvania Rural Population Revitalization 
Commission. Through its work, the commission 
hopes to promote growth and help attract families 
to rural communities — communities people want 
to come home to. Ideas and input can be sent to: 
commission@rural.pa.gov.

Now that I’ve settled back in my hometown, some 
more changes are on the horizon. Our daughter 
leaves for college next month. They say you can’t 
come home again, and I sure hope they’re wrong 
about that.

PETER A. FITZGERALD
EDITOR

MONUMENTAL!
Tioga County man
reaches Gettysburg goal

Mansfield resident Gary Jakubick recently completed his goal of photographing 
every monument on the 6,000-acre Gettysburg Battlefield, where more than 50,000 
casualties were recorded in 1863. 

Jakubick reached his goal in April after finding and photographing a small 
monument placed in honor of Capt. Thomas F. Brown’s Battery B of the  
1st Rhode Island Artillery.

The three-day battle, which marks its 162nd anniversary this month, was not 
planned by either the Union or Confederate armies. Instead, it ignited when a 
skirmish between scouting parties spun out of control.

A salesman, Jakubick estimated he has visited Gettysburg about 50 times over 
the years, including on the way home from his honeymoon, to photograph the 
battlefield’s 466 monuments and 367 plaques. 

His connection to the area is so strong, he said, that some of his ashes will 
eventually be scattered at the battlefield after he dies.

FROM TWO TO ONE
Candidates vie to represent  
city that doesn’t exist — yet 

When residents of Clearfield County went to the polls May 20, they selected a 
group of candidates to represent a city that doesn’t exist — yet. 

The City of DuBois and surrounding Sandy Township in Clearfield County will 
consolidate in January and become a new city, still called DuBois. The pairing 
is only the third to occur in Pennsylvania since a 1994 state law established the 
procedure for municipal mergers and consolidations.

In preparation for the change, approximately 12,000 voters were eligible to elect 
seven city council members and a treasurer. In May, they nominated candidates 
from each party to advance to the November general election, after which the 
newly elected officials will be tasked with unifying the two municipalities. That 
will include reorganizing staff, negotiating union agreements, managing the 
budget and accounts, and passing a new set of ordinances.

KEEPINGCURRENT
 

NEWS•IDEAS•EVENTS

AN EYE FOR HISTORY:AN EYE FOR HISTORY: In April, Gary Jakubick of Mansfield completed his goal of 
photographing every monument on the Gettysburg Battlefield when he took a photo of 
a memorial in honor of Capt. Thomas F. Brown’s Battery B. 

C
A

RL H
U

N
N

ELL (RIC
H

LA
N

D
SO

U
RC

E.C
O

M
)

6 P E N N L I N E S  •   J U L Y  2 0 2 5



FOURTH OF JULY  
IN THE WILDS
Celebrate Independence Day, 
July 4 to 6, with food, vendors, 
games, and, of course, fireworks 
as part of the PA Wilds program 
in Emporium, Cameron County. 
The event will be capped off by 
a Mud Run at Smoker’s Insane 
Terrain Offroad Park. Learn more 
at pawilds.com.

LOOKING FOR GOLD 
What’s better than unearthing 
a buried treasure? Taking that 
treasure home with you, and you 
can do just that July 10 at Lincoln 
Caverns, Huntingdon. Guests 
will follow an educational map to 
eventually find the ultimate prize. 
Advance tickets are required. 
Learn more at lincolncaverns.com.

WANDERING 
WATERFORD
Historical re-enactments,  
live music, kids activities, a 
parade, a car show and more 
than 100 craft vendors will be 
featured at Waterford Heritage 
Days, July 18 to 20, in Waterford, 
Erie County. The event is 
celebrating its 52nd year, and 
admission to all the festivities is 
free. See the event’s Facebook 
page for more details.

CONQUER THE CANYON
Scenic and historic Wellsboro 
in Tioga County will host the 
Conquer the Canyon Marathon 
Race Festival July 26. Rain or 
shine, participants can compete 
in a marathon, half-marathon, 
10K or 5K race. The registration 
fee is $40. Learn more at 
marksraceschedule.com.

JULYJULY

TIMELINES

A decade ago, Penn Lines 
reported on the popularity  
of bass fishing in Pennsylvania. 
The Commonwealth offers more 
than 85,000 miles of rivers  
and streams, and more than 
4,000 lakes and ponds, including 
access to Lake Erie. This makes 
it attractive to clubs like the 
Tioga County Bass Anglers 
Association — featured in our 
story 10 years ago. The group 
keeps interest in fishing alive by 
organizing events like the Kids 
Fishing Derby, which celebrated 
its 25th anniversary in June at 
Cowanesque Lake.

JULY 2015

INSECT ISSUES
Lanternfly quarantine 
expands to protect 
grape, wine industry

Pennsylvania continues to expand its 
spotted lanternfly quarantine with the 
goal of protecting the state’s $1.8 billion 
wine and grape industry. 

Many of those producers are in 
Erie County, one of the last places in 
the state to remain untouched by the 
invasive insect. Meanwhile, as Penn-
sylvania expands its quarantine zone, 
Virginia has dropped its controls after 
deeming they were no longer effective.

With the spring addition of Bradford, 
Sullivan, Venango and Wyoming 
counties, the quarantine covers all 
but 11 Pennsylvania counties. The 
unaffected counties are all in the 
northern part of the state and have 
few major highways, which helps limit 
the most prevalent way the insects are 
spread: by vehicle.

Quarantines also are in place for all 
of New Jersey and Delaware, most of 
Maryland, and a handful of counties 
in Ohio and Connecticut. The insects 
have also been found in states without 
quarantines, including New York, 
Massachusetts and Indiana.

Although state quarantines 
have not eradicated the lanternfly, 

entomologists believe local predators 
have likely been lending a hand to 
control the pest’s population.

In North America, the spotted 
lanternfly was first found in Berks 
County in 2014.

OVERDOSES DOWN
Report: Rural areas’ 
drug-related deaths 
decreased in 2024

Rural Pennsylvania saw a decrease 
in drug overdoses and related deaths in 
2024, the Center for Rural Pennsylvania 
(Center) reports. 

According to 2023 and 2024 data 
from the Pennsylvania State Police 
Overdose Information Network, rural 
overdoses decreased by 40% and 
drug-related deaths decreased by 52%. 
Urban areas had similar decreases. 

During the same period, 59% of re-
ported rural overdose victims received 
naloxone, which rapidly reverses an 
opioid overdose. Researchers say the 
typical overdose victim is a white male 
between the ages of 30 and 49. 

The Center’s report noted data 
is insufficient to determine why 
overdoses and deaths declined. 
Similarly, it’s too early to determine 
whether the decreases are temporary 
or the start of a new trend. 
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MICH A E L T.  CR AWFORD   

How Load Management is 
Leading to Energy Savings

S O M E  WO R D S  A N D  P H R A S E S  A R E  S O M E  WO R D S  A N D  P H R A S E S  A R E  just a fixture of child-
hood. Like: “When you leave the room, turn the lights 
off!” Aside from being a parent’s persistent command, this 
sound advice for keeping electric bills low is built upon 
the idea that the cheapest kilowatt-hour (kWh) is the one 
never generated.

In 1986, 13 electric cooperatives in Pennsylvania and 
one in New Jersey collaborated with their wholesale energy 
provider, Allegheny Electric Cooperative, Inc. (Allegheny), 
to turn this simple idea into an energy-saving program, the 

Coordinated Load Management System (CLMS).
The program, which encourages cooperative members 

to do their part to alleviate stress on the power grid, 
has been lauded by the Pennsylvania Public Utility 
Commission as an initiative that truly works. In an 
era when energy policy and legislation tend to dictate 
efficiency and conservation measures, Allegheny has been 
ahead of the game for years.

“This program is what cooperatives are all about,” 
says Steve Brame, president & CEO of Harrisburg-based 

Allegheny and the Pennsylvania 
Rural Electric Association (PREA), 
your cooperative’s statewide 

PerformancePerformance
Peak Peak 

BEATING THE PEAK:BEATING THE PEAK: Far left, Steve Tataleba, an HVAC 
technician at Somerset Rural Electric Cooperative, 
installs a load control receiver (LCR) on a cooperative 
member’s water heater. Inset, Brian Shearer, senior 
staff engineer at Gettysburg-based Adams Electric 
Cooperative, reviews load data reported by LCRs in the 
cooperative’s service territory.

ADAMS ELECTRIC COOPERATIVE
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P E A K  P E R F O R M A N C EP E A K  P E R F O R M A N C E

advocate. “CLMS is about cooperation among cooperatives 
to best serve their members; it exists solely to save members 
money on their power costs.”

How does CLMS work?
Cooperative consumer-members, through Allegheny, 

own a significant portion — nearly 70% — of the generation 
resources that power their homes and businesses. 

This includes the Raystown Hydroelectric Plant in 
Huntingdon County and a 10% share of the Susquehanna 
Steam Electric Station, a nuclear plant in Luzerne County. 
Allegheny has also secured long-term power purchase 
agreements for hydroelectric energy from the New York 
Power Authority. These carbon-free resources ensure 

cooperative members enjoy stable electric rates at the 
lowest cost possible.

The remaining energy is purchased on the open market. 
The cost of that extra electricity is based on the amount  
of electricity called for, or “demanded,” at a particular 
time of day. “Peak demand” refers to those periods when 
electric consumers collectively use the most electricity. 
Generally, electricity prices are higher during those  
peak-demand periods.

As a result, the price of electricity is partially based on 
how much power your local electric cooperative requires 
during the five hottest, most humid days each summer. 
Reducing the amount of power your cooperative uses on 
those days, as well as during other times throughout the 
year, can stabilize electric costs. 

CLMS works by shifting 
when electricity is used — 
from times of peak demand 
to off-peak hours. As a result, 
Allegheny’s generation costs 
are lower, which in turn 
reduces power costs to local 
cooperatives and, ultimately, 
the cost to members of every 
cooperative. In 2024, the 
CLMS program reduced 
purchased power costs by 
approximately $5.3 million, 
bringing total savings to more than $170 million since the 
program began.

Currently, more than 42,000 load control receivers 
(LCR) are installed on appliances in the homes of electric 
cooperative consumer-members. These members 
volunteer to have an LCR installed on a particular 
appliance, such as a heat pump or hot water heater. 
Meanwhile, Allegheny staff monitors real-time electricity 
demand. When demand reaches an extremely high level, 
a load management operator sends a signal to the LCRs, 
which temporarily cut power to the appliances they are 
connected to, reducing demand across a cooperative’s 
service area.

Historically, hot water heaters have yielded the biggest 
bang for your buck in the CLMS program, with 91% of 
LCRs installed on these appliances. The program is set up 
so volunteers typically are not even aware the control has 
been activated. Because larger water heaters retain heat 
for a long period of time, cooperative members should not 
notice when they are off for a few hours. Water heaters are 
generally grouped according to capacity and household 
size with the goal being no group is turned off longer than 

A SWITCH THAT SAVES:A SWITCH THAT SAVES: Brian Shearer, senior staff engineer at 
Gettysburg-based Adams Electric Cooperative, stands beside a 
water heater equipped with a load control receiver. When members 
volunteer to have these systems installed in their homes, it helps the 
cooperative manage purchased power costs and offer stable rates.

ADAMS ELECTRIC COOPERATIVE

“CLMS is about 

cooperation among 

cooperatives to best 

serve their members; 

it exists solely to save 

members money on 

their power costs.”
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Continued on page 17

the storage capacity and needs of the family allow.
Usually equipped with ample insulation, water heaters 

are akin to batteries in terms of energy use; they can be 
switched off, which won’t impact the heated water inside, 
and then switched back on when demand is lower. Electric 
thermal storage (ETS) units and dual-fuel home heating 
systems are other common candidates for LCRs.

“Initially, the program was just for water heaters, but 
later it was expanded to central air, heat pumps and then 
ETS units. Then as technology allowed, we were able to 
control more loads through an interruptible subpanel that 
controlled everything attached to it,” says Brian Shearer, 
senior staff engineer at Gettysburg-based Adams Electric 
Cooperative. “Any kWhs used from that panel are at a 
reduced rate for our members, regardless of how many 
times we enter control. 

“For example, March and April we only had to enter 
control one day each month, but members still benefitted 
from a reduced rate and limited interruptions.”

Ted and Bonnie Wacchaus, Adams Electric members in 
York Springs, have been participating in the cooperative’s 
load control program — U-$hift, U-$ave — for as long as 
they can remember. In 1969, they moved into a century-
old home that required more than $500 worth of oil to heat 
year-round. As oil costs rose, they knew they needed to 

make their home more efficient.
“We have always been very aware of our energy use, so 

when Adams offered the U-$hift, U-$ave program, it was 
a no brainer for us,” explains Ted, a retired state worker. 
“Almost 60% of our high-demand items — an ETS, three 
water heaters, a hot tub and even our dryer — are on load 
control. We’re both retired and have a very livable situation 
with a lower, more stable electric bill.”

Keeping up with the times
For decades, energy use across the grid showed distinct 

peaks and valleys. Today, however, end-use electrification 
— a term that describes the use of electricity over fossil fu-
els to power things, such as appliances, tools, and vehicles 
— is growing. More people are working from home, too. 
That makes load management trickier.

“That’s one thing that has changed over the past three 
to five years: The consumers’ energy usage curve is much 
flatter than before,” says Todd Sallade, PREA/Allegheny 
vice president – power supply & engineering, “and it 
makes the load operators’ jobs more challenging when 
trying to determine a peak.”

To keep pace with the evolving demands on the grid, 

LOOKING AHEAD:LOOKING AHEAD: Tony Vincik, standing, PREA/Allegheny manager, energy management systems, and Brian Smith, PREA/Allegheny 
Coordinated Load Management System supervisor, review load forecasts to determine if it will be necessary to activate load control devices to 
reduce demand on the electric grid.

PHOTO BY ARTEMAS PHOTOGRAPHY
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W H E N  L I N E WO R K E R S  A R E  P E R C H E D W H E N  L I N E WO R K E R S  A R E  P E R C H E D 

in a bucket truck, repairing power 
lines along a busy road, they have 
good reason to be concerned about 
their safety. 

The National Safety Council reports 
that 891 people were killed and 37,701 
were injured in work zone crashes in 
2022 (the most recent statistics). Most 
of those crashes occur at construction 
sites, which are usually well-marked. 
Electric co-op crews, however, work 
in all kinds of conditions, often along 
remote roads in heavy rain or other 
adverse weather conditions that can 
reduce their visibility.

The danger of work zone crashes has 
led every state to adopt “move over” 
laws that require drivers to lower their 
speed and switch lanes, when possible, 
to protect emergency responders and 
their vehicles parked along the road. 
The goal is to provide a safety buffer 
and minimize accidents. Drivers 
caught violating the laws can face 
penalties, including significant fines.

Danger everywhere
Pennsylvania is one of only 14 states 

that have “move over” laws that pro-

ENERGYMATTERS POWERING YOUR LIFE

tect service vehicles, such as construc-
tion and utility trucks, in addition to 
emergency vehicles. Because of this, 
drivers in most states are under no 
legal obligation to give lineworkers that 
added margin of safety. 

Compounding the danger is the 
dramatic increase in distracted driving. 
The National Transportation Highway 
Safety Administration has reported 
that as many as 1,000 Americans are 
injured each day due to activities that 
take drivers’ attention away from the 
road. The most common is reading 
and responding to text messages, but 
the design of today’s vehicles also 
contributes to distraction. Many have 
complex controls, forcing drivers to 
take their eyes off the road to make 
even simple adjustments. 

Geography can be a factor, too. 
Co-ops serving rural and remote areas 
often have power lines along hilly and 
winding roads, which means drivers 
may have little time to react when they 
encounter a work crew. 

In addition to the potential for 
lineworker injuries, accidents can 
also damage or destroy expensive 
service vehicles, reducing a co-op’s 

ability to respond to outages and other 
problems. Power poles and other 
infrastructure could also be casualties. 

Additionally, many of the tasks 
performed by lineworkers, such as 
reconnecting high-voltage power lines, 
require complete focus. When their 
attention is distracted by speeding 
or noisy vehicles, they could make 
mistakes that complicate the repair or 
cause injury. 

Safety first 
Many state transportation agencies 

have work zone awareness programs. 
Cooperatives also devote a lot of time 
and resources to educating members 
and other drivers of the importance 
of giving lineworkers a wide berth. 

Co-ops are considering ways they 
can modify bucket trucks and other 
service vehicles to make them more 
visible. Bright colors and additional 
lighting, such as strobe lights and 
illuminated detour arrows, help to 
attract attention from a distance. 
Reflective “work zone ahead” signs 
also alert drivers to be ready for an 
unusual situation. 

Sometimes, a little bit of extra 
attention is all that’s needed to 
prevent a serious incident. 

FOR MORE FOR MORE than four decades, business than four decades, business 
writer writer SCOTT FLOODSCOTT FLOOD has worked with electric  has worked with electric 
cooperatives to build knowledge of energy-related cooperatives to build knowledge of energy-related 
issues among directors, staff and members. Scott issues among directors, staff and members. Scott 
writes on a variety of energy-related topics for the writes on a variety of energy-related topics for the 
National Rural Electric Cooperative Association, National Rural Electric Cooperative Association, 
the national trade association representing more the national trade association representing more 
than 900 electric co-ops. than 900 electric co-ops. 

* * ** * *
ALLEGHENY ELECTRIC COOPERATIVE, INC., ALLEGHENY ELECTRIC COOPERATIVE, INC., 
based in Harrisburg, Pa., is the wholesale energy based in Harrisburg, Pa., is the wholesale energy 
provider for the 14 rural electric cooperatives in provider for the 14 rural electric cooperatives in 
Pennsylvania and New Jersey. The cooperative has Pennsylvania and New Jersey. The cooperative has 
a proud history of investing in sustainable energy a proud history of investing in sustainable energy 
solutions to benefit the communities it serves while solutions to benefit the communities it serves while 
providing reliable energy at an affordable price.providing reliable energy at an affordable price.

‘Move Over’ to Protect Roadside Crews
SCO T T F LOO D

A column brought to you by Allegheny Electric Cooperative, Inc.

OUT OF COMMISSION:OUT OF COMMISSION: In addition to the potential for lineworker injuries, roadside accidents 
can also damage or destroy expensive service vehicles, reducing a co-op’s ability to respond to 
outages and other problems. 
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       Learn more at:

If it is time to replace yard equipment, going 
electric has many benefits.

If you are considering buying a battery-powered 
mower or a corded or battery-powered trimmer, 
edger or leaf blower, there are not only more 
options available now than in recent years, but 
improvements have been made to run times, 
features, quality and service life.

NEED NEW LAWN EQUIPMENT?
CONSIDER GOING ELECTRIC

BENEFITS OF GOING ELECTRIC

• Going green (pardon the pun): Electric 
devices do not emit byproducts that 
damage the environment.

• Less smell: There are no emissions, 
which means no exhaust odor.

• More free time: There is no need to 
buy and change the oil, spark plugs 
and air filters.

• Less noise: Electric yard tools and 
mowers can be quieter than gas-
powered ones.

• Ease of use: Simply plug in or charge 
to use. Some brands offer battery 
continuity between devices.

• Less weight: Corded electric devices 
are often lighter than gas-powered 
equipment.

ADVANTAGES INCLUDE:



COMMUNITYCORNER PEOPLE & PLACES

fled that day, he would return to the 
site. The devils, apparently starved for 
conversation (headless individuals 
have their limitations), bargained 
with the farmer for years until finally 
allowing him to unearth the treasure 
under one condition: He needed the 
help of three brothers.

The prospect of getting gold from 
devils proved to be too juicy, and the 
brothers spilled the beans to their 
friends. Word spread, and when 
Jacob and the trio arrived to dig up 
the treasure, two men followed. The 
devils raged and delayed the deal — 
indefinitely, it would seem. 

Today, the hunt for the gold 

Main Office: Somerset, Pa.
Consumer-members served: 13,918
Website: somersetrec.com

Local Lore 
Somerset Rural Electric Cooperative

A Deal with (Seven) Devils 
In 1865, a Mennonite farmer in 

Somerset County spotted a caravan 
of wagons traveling toward Somerset 
Borough. That farmer, Jacob Thomas, 
claimed he saw four wagons full of 
“shining gold” as they moved along 
what is today known as Somerset 
Pike, which leads to Somerset Rural 
Electric Cooperative.

Jacob, 60 at the time, followed the 
caravan as it turned onto what is 
now Roaring Run Road and headed 
toward Laurel Mountain, where the 
trunks of gold were unloaded and 
buried. When Jacob returned the 
next day, he claimed the treasure was 
being guarded by seven devils and a 
headless woman.

“The day was calm until the 
devils beheld him, but immediately 
thereafter a great hurricane arose, and 
giant trees were twisted like so many 
saplings,” according to an account 
published in the Johnstown Tribune-
Democrat in 1885.

The story goes that although Jacob 

CALLING ALL KIDS, ages 5 to 17:  
Show off your artistic skills!
Each month, we’ll feature the artwork of our young readers 
(or our readers’ youngsters), inspired by something they’ve 
read in Penn Lines. Paints, pencils, crayons, clay, sand — any 
physical medium is OK! You may send digital photos of the 
creation to CommunityCorner@prea.com, but please: no 
digital artwork.

Please include the artist’s name, age and electric cooperative, 
plus a 25- to 50-word description of the art.

‘Everyone’s friend’
“Flowers are one of nature’s wonders. They beautify the Earth with many colors and 
smell great, too. When you are sad or not feeling well, flowers brighten your day. 
Flowers are always present to celebrate any special day. A beautiful bouquet of 
flowers is everyone’s friend.”

Josiah Ansell, age 9, Somerset Rural Electric Cooperative

continues and was most recently 
detailed in the 2023 podcast “Hiking 
the Highlands,” produced by The 
Tribune-Democrat.

What are the local legends in your 
hometown? Let us know your stories 
at communitycorner@prea.com. 

BURIED TREASURE?:BURIED TREASURE?: Michael Cook, a local lore enthusiast, takes a photo of the remnants 
of Tobias Yoder’s farm in Somerset County, which is mentioned in one version of the “Seven 
Devils” legend involving hidden gold.
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Claverack 
Rural Electric  
Cooperative

One of 14 electric cooperatives  One of 14 electric cooperatives  
serving Pennsylvania and New Jerseyserving Pennsylvania and New Jersey

CLAVERACK REC
32750 Route 6

Wysox, PA 18854
570-265-2167
800-326-9799

Email: mail@claverack.com
Website: https://claverack.com

BOARD OF DIRECTORS

Gary L. Hennip, Zone 4Gary L. Hennip, Zone 4
ChairChair

570-250-2200570-250-2200
Danise C. Fairchild, Zone 1Danise C. Fairchild, Zone 1

Vice ChairVice Chair
570-265-3599570-265-3599

Timothy T. Tewksbury, Zone 6Timothy T. Tewksbury, Zone 6
Secretary/TreasurerSecretary/Treasurer

570-833-2320570-833-2320
Angela S. Joines, Zone 3Angela S. Joines, Zone 3
Vice Secretary/TreasurerVice Secretary/Treasurer

570-756-4979570-756-4979
Charles R. Bullock, Zone 7Charles R. Bullock, Zone 7

570-280-8470570-280-8470
Dr. Robert R. Faux, Zone 2Dr. Robert R. Faux, Zone 2

570-574-3531570-574-3531
Robert W. Fearnley, Zone 5Robert W. Fearnley, Zone 5

570-278-2288570-278-2288
Charles R. McNamara, Zone 8Charles R. McNamara, Zone 8

570-553-4385570-553-4385
Anthony J. Ventello, Zone 9Anthony J. Ventello, Zone 9

607-765-2615607-765-2615

Steven G. AllabaughSteven G. Allabaugh
President & CEOPresident & CEO

STAFF

Annette L. Koder, Executive Assistant
Nicholas J. Berger, Sr. Director, Engineering and Operations

Jennifer W. Jones, Chief Financial Officer
Brian F. Zeidner, Director, Member Services

OFFICE HOURS
Monday through Friday

7:30 a.m. - 4 p.m.

Casey M. Wood, VP, Communications
C&T Enterprises, Inc. 

COOPERATIVECONNECTION

C&T Enterprises, Inc. is a jointly owned subsidiary 
of Claverack (Wysox, Pa) and Tri-County 

(Mansfield, Pa) Rural Electric Cooperatives. 
C&T provides shared management and support 

services for the two parent electric cooperatives, the 
cooperatives’ telecom affiliates of Revolution Broadband 

and Tri-Co Connections, and C&T’s subsidiary utilities 
of Wellsboro Electric Co. (Wellsboro, Pa), Citizens’ 

Electric Co. (Lewisburg, Pa), and Valley Energy 
(Sayre, Pa), a natural gas distribution company.

Continued on page 12D

Looking Back, Moving Forward: 
Highlights from 2024 and What’s Ahead

I T ’ S  H A R D  TO  B E L I E V E  I T ’ S  H A R D  TO  B E L I E V E  how quickly 2024 came and went — and here 
we are, already well into 2025. Over the past year, we’ve made great 
progress, hitting significant milestones and navigating challenges along 
the way. None of this would have been possible without our dedicated 
employees. Their tireless efforts, commitment to safety, and focus on 
serving you — our valued consumer-members — made 2024 a success.

One of the most exciting developments has been the continued 
build-out of our fiber-optic network. In 2024, we added hundreds of 
additional miles of fiber-optic cable, bringing high-speed internet to 
nearly 3,000 members in Bradford and northwest Wyoming counties 

by the year’s end. Claverack Communications, our subsidiary, is truly transforming our 
rural communities with Revolution Broadband.

Members who once struggled with unreliable internet now have access to Revolution 
gigabit-speed internet service. That means telehealth visits, work-from-home capabilities 
and streaming that isn’t interrupted by annoying buffering every two minutes. The 
project’s scope also grew in 2024 with the announcement that we received a $5.6 million 
grant from the Pennsylvania Broadband Development Authority, which will help extend 
service to an additional 1,300 members this year.

This same fiber infrastructure is helping us build a smarter electric grid. Last year, we 
connected several substations — including Lime Hill, Herrick, Litchfield and Monroeton 
— to our fiber network. We also brought two new electronic recloser banks online. These 
high-tech devices allow us to monitor and control parts of the grid remotely, enhancing 
reliability and speeding up outage response. In 2025, we’re installing even more advanced 
equipment as part of our multi-year strategy to deploy devices across our service territory. 
This effort is backed by a $2.1 million grant awarded to us by the Pennsylvania Department 
of Environmental Protection’s Grid Resilience Program. These upgrades support our 
transition from outdated electromechanical equipment to a fully automated, resilient grid.

Our commitment to reliability also includes keeping trees away from power lines. 
In 2024, we completed our Accelerated Ash Removal Program, a significant effort to 
remove thousands of dead ash trees that were threatening our electric lines — most of 
which were outside our usual rights of way. 

Thanks to support from our members through a $5 monthly rider that ended in 
December, this initiative has greatly reduced tree-related outages. To maintain this 
momentum, we’re deploying new technology. Starting this year, we’re using satellite-
based vegetation monitoring, which employs artificial intelligence and high-resolution 
imagery to identify tree threats from space. This technology allows us to monitor 
vegetation across our entire 2,700-mile distribution system, enabling us to be even more 
strategic in targeting our right-of-way maintenance. Additionally, we continue to use 
drone technology to inspect poles and equipment, particularly in hard-to-reach areas. In 
2024 alone, we inspected 8,600 poles, and we’re planning to inspect even more in 2025 to 
stay ahead of potential issues.

We completed work and commissioned our new Herrick substation last October. 
This concluded a multi-year effort to build a new substation that replaces the aging 
1960s-era facility on a new, larger tract of land. The new substation, which doubles the 
capacity of the old one, is equipped with modern electronic equipment that connects 
to our remote supervisory control and data acquisition system via our  

STEVEN G. 
ALLABAUGH
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Learning, Teaching and Engaging
B RI A N Z E I D N E R ,  DIRECTOR OF MEMBER SERVICES

I  D O N ’ T K N O W H O W I T H A P P E N E D. I  D O N ’ T K N O W H O W I T H A P P E N E D. I have been your 
member services director for 20 years, but I just recently 
realized I got old. It hit me when I attended a conference 
last year.

I was asked to present information about one of our 
member engagement programs at a conference of 
cooperative representatives from all over the country. As 
I interacted with the 400 communicators and member 
services professionals, it struck me that they were all just 
beginning their careers.

It wasn’t just that event. A national electric cooperative 
research and development group I sat on met in February, 
and as I looked at the participants, I was shocked to recognize 
I have been there longer than almost everyone in attendance.

One of the things I like most about working for your 
cooperative is the value it places on training and education. 
This applies not only to learning opportunities but also to 
sharing valuable knowledge and experience with others.

I am privileged to be able to share with others in a 
variety of ways. For two years, I have been mentoring 
a new employee who is doing a similar job at another 
Pennsylvania cooperative.

In 2025 and 2026, I will be leading a group of member 
services representatives and communicators from the  
13 cooperatives in Pennsylvania and one in New Jersey. 
As the leader, I will tap the network of professionals I have 
developed over the years to offer quality educational 
programming for the group.

We’ll discuss best practices, community projects, 
satisfaction measurements and challenges we all face. 
The interaction and engagement will solidify friendships 
and help us learn from each other, which helps us provide 
better service to you, our consumer-members.

On the back of my business cards, I have the seven 
cooperative principles listed. Three of the seven 
are “concern for community,” “cooperation among 
cooperatives,” and “education, training & information.”

And as we continue to grow, we’re also embracing new 
ways to connect with you, such as video messaging and 
virtual events, to make our communication more engaging 
and accessible than ever before.

I am blessed to be able to work for an organization that 
places value on such things. Attributes of great member 
service don’t go out of style — no matter how old one gets. 
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OPERATION ROUND-UP:  
MEMBERS HELPING MEMBERS
RE B E CC A A LLE N ,  MEMBER SERVICES SUPERVISOR

Financial hardships can happen to anyone at any time, making 
it challenging to keep up with electric bills. You have the power 
to make a difference by participating in Claverack Rural Electric 
Cooperative’s (REC) Operation Round-Up Program. This voluntary 
initiative allows you to help fellow cooperative members with their 
electric bills. 
Participating in 
the program is not 
only inexpensive, 
costing less than 
$1 a month, but 
it also allows you 
to have a positive 
impact on the lives 
of your neighbors. 
Contributing is 
simple. With your 
consent, Claverack 
REC will round 
up your monthly 
electric bill to the nearest dollar, and the difference will go directly 
to our Member Assistance Fund.
For example, if your bill is $100.32, you would pay $101, with 
the extra 68 cents supporting fellow cooperative families in 
need. On average, participating members contribute just $6 per 
year — a small amount that can make a big difference.
What if you can give more than just spare change?
Claverack REC now offers additional ways for you to contribute 
beyond the standard Operation Round-Up amount. Members 
can choose to add a custom dollar amount to their monthly 
donation. Go to claverack.com/operationround-up and fill out 
the Round-Up form or call our office at the number below and 
speak to a member services representative to make the change.
Your monthly bill will reflect the total amount donated. Prefer to 
make a one-time contribution? Just enter your desired amount 
in the appropriate field on the online form, and it will be added 
to your next bill as “Roundup Amt.”
By choosing to give a little more, you’re choosing to be a good 
neighbor — and that makes a big difference.
To sign up, call us at 800-326-9799 or visit claverack.com and select 
“Operation Round-Up” from the “Your Bill” drop-down menu.
Join us in supporting our community and creating positive 
change, one small act at a time.

C L A V E R A C K  R E C  •   J U L Y  2 0 2 5  •   P E N N L I N E S 12C



FROM THE PRESIDENT & CEO 
Continued from page 12A

fiber-optic network. It will reliably 
serve members for many years.

We’d be remiss if we didn’t 
acknowledge the big November 
snowstorm that knocked out power 
to more than 13,500 members. 
It was certainly a challenge, but 

thanks to the dedication of our 
crews and the many mutual-aid 
teams that assisted us, as well as 
the patience and support of our 
members, we navigated the storm 
safely and restored service as quickly 
as possible. During trying times like 
that, cooperative principle No. 6 — 
cooperation among cooperatives 
— stands out. The various crews in 

our cooperative family who arrived to 
help were crucial in restoring service. 
In 2024, we were proud to extend the 
same support to a fellow cooperative 
in North Carolina following the 
devastation of Hurricane Helene. A 
dozen Claverack REC lineworkers 
spent several weeks helping Blue 
Ridge Energy members get back on 
their feet.

Financially, Claverack remained 
strong. We ended the year in the 
black, returned nearly $1 million of 
patronage capital to our members 
and maintained steady rates through 
2024. Although rates increased 
slightly earlier this year due to higher 
generation costs and inflation, our 
rates remain competitive with those 
of our neighboring investor-owned 
utilities. Our partnership with 
Allegheny Electric Cooperative, Inc. 
— our wholesale energy provider 
— helps keep costs predictable 
and stable, thanks to long-term 
investments in reliable, carbon-free 
energy.

We were also able to lend a helping 
hand through our community services 
program, which is funded by member 
donations and unclaimed capital 
credits. This program, in place for 
many years, provided nearly $70,000 
to charitable organizations across our 
service territory. In 2024, our HOPE 
program assisted 96 eligible members 
in financial distress, providing them 
with more than $44,000 to help pay 
their electric bills, ensuring access to 
this essential service.

We are proud of our accomplish-
ments in 2024, and we are excited 
about what lies ahead in 2025. If 
you would like to explore our work 
further, you can find our complete 
annual report at claverack.com. 

STEVEN G. ALLABAUGH
PRESIDENT & CEO
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 HOME ENERGY SOLUTIONS SMARTCIRCUITS

Q :  Q :  How do I improve the efficiency 
of my older home while keeping its 
charm? 
A :  A :  I love old homes. While the features 
can make them less efficient than 
modern construction, you can still 
keep the charm and save energy. 

Start by prioritizing the invisible 
upgrades that make your home more 
comfortable and efficient. Many older 
homes, for instance, are not properly 
insulated. 

Those with pocket doors, coved 
ceilings, dumbwaiters, doors to attic 
spaces, and laundry chutes allow 
indoor air to escape through the cav-
ities, gaps, and cracks around these 
classic features. Sealing off 
open cavities around those 
features often requires ply-
wood, rigid foam or drywall 
fastened into place and then 
caulked around the edges. 

Keep an eye out for 
framing features that cause 
drafts, too. With balloon 
framing, wall studs run 
from the foundation to the 
roof, allowing air to flow 
freely through those spaces. 
Second floors with knee-
wall attics on both sides are 
notorious for air leakage. 
Open cavities allow air to 
flow horizontally between 
the attic spaces, making the 
home uncomfortable and 
inefficient. Seal off the open 
cavities in the floor framing 
and insulate attic spaces.

Dense-packed cellulose or 
closed-cell foam insulation 

can be sprayed into exterior walls. 
Skilled contractors can remove pieces 
of siding and drill holes to fill the wall 
cavities from the outside of the home. 
For brick or stone homes, holes can 
be drilled from the inside and then 
patched and painted. Insulating walls 
from the inside of the home requires 
more time and effort, but having well-
insulated walls is worth it. 

People often think new windows 
are the best way to improve a home’s 
efficiency. Considering the replace-
ment costs, I recommend investing in 
air sealing and insulation first. Then 
consider storm windows to keep the 
charm of the home’s original windows.

Once you’ve addressed the envelope 
of your home, consider appliance 
improvements. Replace your old 
electric water heater with a heat pump 
water heater. This upgrade can save a 
family of four an estimated $550 per 

year and more than $5,600 over the 
lifetime of the water heater, according 
to Energy Star®.  

Invest in high-efficiency heating 
and cooling equipment. A mini-
split heat pump, also known as a 
ductless heat pump, is more efficient 
than electric baseboard heating 
and provides the benefit of air 
conditioning. 

Older homes don’t have to be 
inefficient. Show your home some 
love and invest in energy-efficient 
upgrades. 

MIRANDA BOUTELLE MIRANDA BOUTELLE is the chief operating is the chief operating 
officer at Efficiency Services Group in Oregon, a officer at Efficiency Services Group in Oregon, a 
cooperatively owned energy efficiency company. cooperatively owned energy efficiency company. 
She has more than 20 years of experience helping She has more than 20 years of experience helping 
people save energy at home, and she writes on people save energy at home, and she writes on 
energy efficiency topics for the National Rural energy efficiency topics for the National Rural 
Electric Cooperative Association, the national trade Electric Cooperative Association, the national trade 
association representing more than 900 local association representing more than 900 local 
electric cooperatives.electric cooperatives.

Efficiency Tips 
for Older Homes
M I R A N DA BO U TE LLE

AIR SEALING AND INSULATION:AIR SEALING AND INSULATION: The first step to improving an older home is air sealing and adding 
insulation to attic spaces. 

BONNEVILLE POWER ADMINISTRATION

J U L Y  2 0 2 5  •   P E N N L I N E S 15



OUTDOORADVENTURES GET OUT THERE

A LOT O F  P L A N N I N G  G O E S  A LOT O F  P L A N N I N G  G O E S  into any 
adventure Paula and I undertake — 
some of it out of necessity — but, at 
times, it’s simply a product of the way 
we’re both wired.

Certainly, the planning and prep is 
at its zenith when we’re readying for 
a hunting or fishing excursion that 
involves long-distance travel. It ramps 
up even more when we’re heading 
into the bush on a paddle-and-portage 
canoe trip of several days, maybe even 
more than a week. There aren’t any 
convenience stores out there.

The popularity of Pennsylvania’s 
state parks also necessitates a bit of 
planning: The sites at our favorite 
spots — Sinnemahoning, Ole Bull, 
Kettle Creek, Sizerville — fill up 
quickly as the reservation window 
opens 11 months out.

So by the time we’re ready to 
head out, things are pretty much 
etched in stone — at least on paper. 
The planning is done; it’s time to 
execute it to perfection. However, as 
we’ve come to realize over the years, 
nothing ever goes as planned.

That doesn’t stop us. Exhaustive 
planning is part of the fun with any 
big adventure, and it’s necessary. 
But at the same time, you have to be 
ready to roll with whatever punch is 
thrown at you along the way.

The typical left hook for us involves 
the weather. Extending a weeklong 
northern Ontario fishing trip by two 
days wasn’t part of the plan, but if 
rain and fog keep the float plane from 
fetching you, you do the only thing 
you can do: keep fishing, albeit close 
to camp in the event the pilot does 
swoop in.

It doesn’t always involve rain, 
either. A wind-blown lake can shut 
down any canoe travel, forcing you 

to abandon your schedule to avoid 
capsizing. Tornado warnings and 
an approaching hailstorm had us 
scrapping an evening turkey hunt in 
Kansas. Instead, we took shelter in a 
car wash to keep our rented SUV from 
getting pelted.

And, obviously, air travel is always 
a bit of a crapshoot. Flight delays and 
missed connections are incredibly 
frustrating when heading to a long-
awaited adventure; a little less so when 
returning home. You can pound on 
the counter at the service desk as hard 
as you can, but it won’t get you in the 
air. Raise enough of a ruckus, in fact, 
and it might get you on the ground.

With all the things that can happen 
that are out of your control, it makes 
perfect sense to thoroughly plan your 
trip and control what you can. The 
last thing you need is some kind of 
self-inflicted slip-up. 

But they do happen. On one of our 
first-ever canoe trips into Ontario’s 
Algonquin Provincial Park, I absent-
mindedly forgot to pack our tent. 
Discovering this a mere 10 miles from 
our house, I motored on with the kind 
of unwavering determination that 
would make any man proud. Refusing 

to turn back, we purchased a new one 
at Canadian Tire.

And it seems on every state park 
camping trip we forget something: a 
table on which we set our stove; the 
cup-holder piece to our coffeemaker; 
the boots I needed to continue prep-
ping for a mountain goat hunt in the 
fall (I actually had to make the three-
hour trip home to grab those).

Also, in our household, it’s not 
unusual to be planning multiple 
trips at the same time. We may 
be developing lists for a northern 
Ontario fly-in fishing trip as well as a 
separate game plan for a September 
moose hunt in Newfoundland. 
Rain gear is nearly as important as a 
fishing rod and rifle, and it’s wise to 
not count on walleye filets for your 
week of meals. 

So we plan. And prepare. And 
count down the days until our next 
adventure. And plan some more.

All while knowing nothing ever 
goes exactly as expected. 

STEVE PIATTSTEVE PIATT  is a veteran newspaper editor and is a veteran newspaper editor and 
outdoor writer who along with his wife, Paula, has outdoor writer who along with his wife, Paula, has 
hunted and fished across North America. He is hunted and fished across North America. He is 
most at home on the water and in the fields of the most at home on the water and in the fields of the 
Keystone State. He lives in Bradford County.Keystone State. He lives in Bradford County.

The Planning Process 
S TE V E PI AT T

PREP WORK:PREP WORK: From packing bags to making lists, travel takes a lot of planning but, as most 
adventurers know, it rarely goes exactly as expected.

STEVE PIA
TT
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Selling Land Is Our Pride And Priority!

Rural Properties
Recreational
Farms, Camps, Vacant
Timberland, Investment

Visit timberlandrealty.net, LandLeader.com 
Member - MyState MLS

Timberland Realty is an owner of the 
largest land marketing network in the U.S.

Call: (716) 962-9935
Email: info@timberlandrealty.net

2018-2024

Have something  
to sell? 

Place a PENN LINES  
ad today!

Reach more than 168,000 rural 
Pennsylvania households!  
Advertise in PENN LINES.  

Visit our website at  
www.prea.com/penn-lines-magazine  

or call 717.233.5704

CLMS is receiving upgrades of its own.
“We are currently in the process 

of converting to radio frequency 
(RF), which will replace the original 
powerline carrier system to activate 
load controls,” says Chris Weller, 
load management supervisor for 
REA Energy Cooperative in Indiana, 
Pa. “The RF will allow two-way 
communication, essentially letting 
load control receivers send data back 
to the control center.”

Near-real-time data enables 
cooperatives to find patterns that 
help to better predict loads, allowing 
for tighter control periods and more 
precise measurement of a control 
period’s effectiveness, says Phil Stern, 
manager of technical services at 
Somerset Rural Electric Cooperative. 
Incidentally, two-way communi-
cation helps cooperatives manage 
outages more efficiently simply by 
seeing where electricity is and isn’t 
being used.

As the CLMS program nears its 
40th anniversary, Tony Vincik,  
PREA/Allegheny manager, energy 
management systems, is imagining 
new opportunities to help coopera-
tives control load.

“In 2023, there were approximately 
20,000 internet-connected thermostats 
in co-op territory,” says Vincik, who 
joined PREA/Allegheny in 2008 
and will be retiring soon. “Can we 
find a way to control those without 
inconveniencing our members? Can 
we discharge batteries on peak and 
charge at night? Would members 
allow devices to limit electric vehicle 
charging until nighttime? 

“There’s a lot of possibilities out 
there,” he adds, “we just have to be 
willing to try it and see if it will work.”

Taking the reins from Vincik is CLMS 
Supervisor Brian Smith, who joined 
the cooperative family in 2020. When 

Smith first came on board, his task was 
“simple,” he says: Don’t miss a peak — 
although that’s not always easy.

“We enter control periods according 
to the available, real-time load data 
provided by PJM, but we work with 
our members to tailor our operations 
to meet their needs,” Smith says. “We 
provide all the facts of the load as it 
stands, give them an estimated start 
and stop time, and let them make the 
decision as to when and how they 
control.”

A collaborative approach
That collaborative approach has 

defined the CLMS program — within 
the PREA/Allegheny control room 
among the CLMS operators and with 
their cooperative counterparts — and 
that isn’t changing, no matter how the 
program evolves.

“The decisions we make come from 
everyone putting their heads together 
and coming up with informed plans,” 
Smith says. “Outside of this room, 
we gather with our partners at each 
of the cooperatives every year and 
hear their stories, their ideas, so we 
can keep meeting those peaks with 
as little disruption to folks’ lives as 
possible.”

For participating distribution 
cooperatives, there is no charge to 
members to participate in CLMS, 
and no actions are expected from the 
members once the system is in place. 
Any full-time residential cooperative 
member with an electric water 
heater, ETS unit or dual-fuel heating 
program can participate. Power cost 
savings resulting from the program 
offset any expense incurred by the 
participating cooperative.

To learn more about how to partici-
pate in the CLMS program, visit  
prea.com/load-management or  
contact your local cooperative office. 

Get the
Muck

OUT!
Marble size AquaClearTM Pellets
clear your lake or pond bottom.
Beneficial microorganisms.  Restore
balance in natural and man made
surface waters.  Increase water clarity.
Improve water quality.  Eliminate
black organic muck.
A 10 lb. bag treats 0.5 to 1.0 acres 
                  $135.00
A 50 lb. bag tr1ats 2.5 to 5.0 acres
                 $493.00
Apply weekly for 4 weeks, then monthly
to maintain.  No water use restrictions!
              FREE SHIPPING!

800-328-9350
www.Aquacide.com

AQUACIDE CO.AQUACIDE CO.
PO Box 10748, DEPT 743X

White Bear Lake, MN  55110-0748

Order online today, or request free information.

Our
70th
year
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 COOPERATIVEKITCHEN FRESH TAKES ON SEASONAL RECIPES

 6 large red or yellow potatoes, cubed
 1 bunch asparagus, chopped 

into 1-inch pieces
 1/4 cup extra virgin olive oil
 1 tablespoon kosher salt
 1 teaspoon coarse black pepper

ZEJE (GREEN VEGETABLES & POTATOES)

Place the cubed potatoes in a pot and cover with 
water. Bring to a boil and cook for 15 minutes. Add the 
chopped asparagus to the boiling potatoes and cook for 
5 minutes. Drain the potatoes and asparagus. Season 
with olive oil, salt and pepper. Note: Fresh green beans, 
Swiss chard or cubed zucchini can be substituted for the 
asparagus. Makes 8 to 10 servings.

 4 large eggs
 2 cups whole milk
 3 tablespoons butter, melted
 1 tablespoon granulated sugar
 1 teaspoon almond extract
11/2  cups all-purpose flour
 2 tablespoons extra virgin olive oil
          Jam or chocolate spread, and 

fresh berries for serving

CRÊPES

Place the eggs, milk, butter, sugar, almond extract and 
flour in a food processor or blender. Blend for 30 seconds 
or until the batter is smooth. Refrigerate for 8 to 12 hours. 
Heat an 8-inch skillet over medium heat. Brush the pan 
with olive oil. Pour approximately 1/4 cup batter into the 
skillet and immediately tilt the pan side to side to form a 
thin, even circle. Cook the crêpe for 1 to 2 minutes. Flip the 
crêpe, cook another 1 to 2 minutes and transfer to a plate. 
Repeat the process with the remaining batter, stacking 
the crêpes until ready to serve. Spread jam or chocolate 
hazelnut spread on each crêpe. Roll the crêpes and serve 
with fresh berries. Makes 12 to 14 crepes.

I T ’ S  J U LY, T H E  M O ST P O P U L A R  I T ’ S  J U LY, T H E  M O ST P O P U L A R  month for travel. Last summer, my family visited 
Croatia. Restaurants and private settings introduced us to cultural experiences 
and mouthwatering dishes. Whether domestic or international, let travel 
inspire your culinary senses. 

Cevapi (pronounced “che-vah-pi”) is a traditional dish of grilled minced 
meat. The handmade sausages are often served on a plate in groups of 10 or 
more. Zeje (pronounced “zay-juh”), a traditional dish from the Dalmatian 
region of Croatia, consists of boiled potatoes and green vegetables seasoned 
with olive oil, salt, and pepper. Crêpes are an ultra-thin European pancake 
served with sweet or savory fillings. 

ANNE M. ANNE M. KIRCHNERKIRCHNER focuses her writing on human connections, travel and culinary arts, researching food  focuses her writing on human connections, travel and culinary arts, researching food 
origins, exploring cooking techniques, and creating new recipes.origins, exploring cooking techniques, and creating new recipes.

Take a Culinary 
Journey
A N N E M . K I RC H N E R

PHOTOS BY ANNE M. KIRCHNER

Combine the beef and pork in a large mixing bowl. Add 
the egg, garlic, salt, baking soda, black pepper, cayenne 
pepper and paprika. Mix well then form finger-length 
sausages about 1-inch thick. Place the sausages on a plate, 
cover with plastic wrap and refrigerate for 2 to 4 hours. 
Preheat the olive oil in a skillet on medium heat. Place the 
ćevapi in the skillet and cook for 15 to 20 minutes, turning 
often to brown evenly. Makes 10 to 12 servings.

11/2  pounds ground beef
11/2  pounds ground pork
 1 egg
 4 cloves garlic, minced
 1 teaspoon kosher salt
 1 teaspoon baking soda
 1/2 teaspoon coarse black pepper
 1 teaspoon cayenne pepper
 1/2 teaspoon paprika
 3 tablespoons extra virgin olive oil

ĆEVAPI (BALKAN MINI SAUSAGES)
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 FAMILY & COMMUNITY RURALROOTS

 Best Summer Dip Recipe – Lake, Pool or Swimmin’ Hole
M IT C H E LL K Y D

W H E T H E R  I T ’ S  G E N E R AT I N G  M A X I M U M  S P L A S H  W H E T H E R  I T ’ S  G E N E R AT I N G  M A X I M U M  S P L A S H  from a 
cannonball into the backyard pool or wriggling your toes at 
the edge of the lake, there’s no denying that the best dip of 
summer is whichever one you like best. Even if you’re past 
the age of trying to scoop up “minnies” in a plastic cup or 
playing Marco Polo, the lure of getting into the water on a 
hot day is one of the hallmarks of summer.

It seems natural that we humans want to relax and cool 
off with a swim or a splash in the July heat. After all, water 
makes up 50% to 60% of our 
body weight, more or less. The 
more-or-less factor has a lot to 
do with your age and gender 
as well as how much of your 
lifetime you’ve spent in the 
water actually swimming (as 
opposed to lounging on a raft 
with a big umbrella overhead 
and a tiny one in your drink).

Prefer a pool but don’t 
own one and don’t have an 
affable neighbor? If you like 
being able to see the bottom 
of the water and knowing 
you’re not sharing it with 
any other species, know that 
the Pennsylvania State Parks 
system includes 15 locations 
with swimming pools. There 
are also 35 parks with lakes, 
which are a great alternative 
to the ocean if you like getting 
closer to nature without fear 
of encountering something that could eat you.

Consider yourself lucky if your life now or your memories 
include kicking off your shoes then launching off a tree 
branch or wrestling a tire swing to the perfect arc before 
dropping into your local swimming hole. That’s part of your 
rural heritage. Embrace it.

My favorite dip as a kid was a swimming hole in the 
Conococheague Creek, and we usually braved a shortcut 
down a wooded hillside to reach it. Although that path was a 
little rocky and got a little slick if foot traffic had been heavy, 
it was much quicker than walking down the abandoned 
road that passed our town’s crumbling mill race. The mill 

it powered was already on its way to collapse, and I never 
talked to anyone who could remember a working version of 
it. That didn’t stop the boys from trying to impress the girls, 
all on their way for a swim. Boys stopped to pick their way 
along the remaining floorboards high above the race, while 
the girls debated if that was brave or just stupid.

Adults came to cool off there, too, and while the kids 
played, some of them worked on the rock dam, deepening 
the sweet spot that made the water slow and lazy. Our 

swimming hole was never meant 
for diving, but it was our version 
of the water park, and it was free. 
In those days, we never gave any 
thought to the fact that cows were 
grazing creekside — upstream 
from us — or that the one water 
snake we saw probably wasn’t the 
only critter swimming among us.

 Whatever your favorite sum-
mer dip, for me, the perfect recipe 
always includes five essential 
ingredients: 1) a sense of happy 
anticipation; 2) a pledge to not 
get grumpy if you get wet without 
consent; 3) the release of expecta-
tions — time spent near the water 
has a rhythm of its own; don’t try 
to control it; 4) the understanding 
that any little mishap will evolve 
as a future, funny story, as in: 
“Remember the day when ...”

And finally, there’s ingredient 
No. 5: You need someone who 

begs, “Five more minutes! Please? Just five more minutes!” 
That desperate plea conjures up the bliss of being 

immersed in moments of total joy. But if you don’t have 
traveling companions who are entreating with those 
words, it’s OK to let your former self out to play. Stand up 
and request of no one in particular: “Five more minutes! 
Please? Just five more minutes!” 

YVONNE BUTTS-MITCHELL YVONNE BUTTS-MITCHELL celebrates the joys and poignant moments of rural celebrates the joys and poignant moments of rural 
living under the pen name Mitchell Kyd. Her stories from the Path Valley Hotel living under the pen name Mitchell Kyd. Her stories from the Path Valley Hotel 
were hatched by encounters with contractors, critters and creepy crawlies were hatched by encounters with contractors, critters and creepy crawlies 
while rehabbing the family cabin after its 17-year stint as a giant closet.while rehabbing the family cabin after its 17-year stint as a giant closet.
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ISSUE MONTH AD DEADLINE
September July 15
October August 15
November September 15 

Please note ads must be received by the due 
date to be included in requested issue month; 
ads received after the due date will run in next 
issue. Written notice of changes/cancelations 
must be received 30 days prior to issue month. 
No ads accepted by phone/email. For more 
information, please call 717-233-5704.
CLASSIFIED AD SUBMISSION/RATES:

ELECTRIC CO-OP MEMBERS:
$20 per month for 30 words or less, 
plus 50¢ for each additional word.
NON-MEMBERS:
$70 per month for 30 words or less,  
plus $1.50 for each additional word.
SPECIAL HEADINGS:
$5 for co-op members, $10 for non-members. 
The special heading fee applies to any heading 
not listed under “FREE HEADINGS,” even 
if the heading is already appearing in Penn 
Lines. For ads running a special heading in 
consecutive months, the fee is a one-time 
fee of either $5 (members) or $10 (non-
members) for all consecutive insertions.
PAYMENT:
Please make CHECK/MONEY ORDER payable 
to: PREA/Penn Lines. Insertion of classified ad 
serves as proof of publication; no proofs supplied.

SEND COMPLETED AD COPY 
AND PAYMENT TO:
Penn Lines Classifieds  
P.O. Box 1266 
Harrisburg, PA 17108-1266
PLEASE SUBMIT A CLEARLY WRITTEN OR 
TYPED SHEET WITH THE FOLLOWING 
REQUIRED INFORMATION:
	❏  Cooperative members should  
please submit the mailing label from 
Penn Lines as proof of membership.
	❏ Non-members should submit 
name, address, phone number, and 
email address, if applicable.
	❏ Month(s) in which the ad is to run.
	❏ Ad copy as it is to appear in the publication.
	❏  Heading ad should appear under, or 
name of special heading (additional fee). 
See below for FREE heading options.

FREE HEADINGS:
	❏ Around the House
	❏ Business 
Opportunities
	❏ Employment 
Opportunities
	❏ Events
	❏ Gifts & Collectibles
	❏ Livestock & Pets
	❏ Miscellaneous

	❏ Motor Vehicles 
& Boats
	❏ Nursery & Garden
	❏ Real Estate
	❏ Recipes & Food
	❏ Tools & Equipment
	❏ Travel & Tourism
	❏ Wanted to Buy

CLASSIFIEDADVERTISING 

AA ROOFING

EXPERTS IN HARD-TO-FIND LEAKS! Roof repairs — 
all types. House, barn roofs painted. Slate work, 
chimney repairs. Southwestern PA for over 40 years. 
Speedy service! 814-445-4400.

AROUND THE HOUSE

CLOCK REPAIR: If you have an antique grandfather 
clock, mantel clock or old pocket watch that needs 
restored, we can fix any timepiece. Macks Clock 
Repair: 814-421-7992.

B&L TREE SERVICE. Topping, removals, pruning, 
stump grinding, land clearing. Licensed and insured. 
Please give us a call or text 814-494-1578.

BUILDING SUPPLIES

STEEL ROOFING AND SIDING. Over 30 years in 
business. Several profiles cut to length. 29- and 
26-gauge best quality residential roofing — 40-year 
warranty. Also, seconds, heavy gauges, accessories, 
etc. Installation available. Located northwestern 
Pennsylvania. 814-398-4052.

FACTORY SECONDS of insulation, 4 x 8 sheets, foil 
back. R- value 6.5 per inch. Great for pole buildings, 
garages, etc. Many thicknesses available. Also blue 
board insulation sheets. 814-442- 6032.

COINS & BULLION

KEYSTONE COIN & BULLION is buying and selling 
gold, silver, U.S. coins and currency. Collections, 
estates, gold and silver jewelry, sterling silver flat-
ware, etc. We pay in CASH. Call us today! Christine 
or Matt at 814-631-6914. Visit us online or follow us 
on Facebook! www.keystonecoinbullion.com.

CONSULTING FORESTRY SERVICES

RAYSTOWN FORESTRY CONSULTING. Timber sales, 
appraisals, wildlife habitat management. Dedicated 
to sustainable harvests for present and future genera-
tions to enjoy. 45 years experience. 814-448-0040 or 
814-448-2405.

 DUMPSTER RENTAL

ROLL-OFF DUMPSTER RENTAL SERVICE available in 
Adams, Cumberland, Franklin, and Fulton counties, 
Pa., and beyond. Contact us for pricing and sched-
uling. 717-860-6274 or heckconstruction33853@
gmail.com. Heck Construction, based in Orrstown, 
PA 17244.

EVENTS

PINE CREEK ARTISANS SHOW. McHenry Township 
building. 145 Railroad Str., Cammal, PA 17723. 
Cash or check. Aug. 30, 9 a.m. to 4 p.m.; Aug. 31, 
noon to 4 p.m.

EXCAVATING & CONSTRUCTION

FULL-SERVICE EXCAVATING, HAULAGE, sewage 
system, road and pond building needs, Remodeling, 
building camps of any size, wood or steel buildings, 
and garages. Licensed contractor. Moore Contracting 
LLC. 814-590-2084 or 814-541-0231.

GIFTS & COLLECTIBLES

SPECIAL OFFER — BOTH COOKBOOKS FOR $12. 
“Country Cooking” — $5, including postage. “Recipes 
Remembered” — $7, including postage. Both cook-
books are a collection of recipes from men and 
women of the electric co-ops of Pennsylvania and 
New Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 17108. 
Write Attention: Cookbooks.

HEALTH INSURANCE

DO YOU HAVE THE BLUES regarding your health 
insurance? We cater to rural America’s health insurance 
needs. For more information, call 800-628-7804. Call 
us regarding Medicare supplements, too.

HEATING & COOLING – GEOTHERMAL

SAVE UP TO 70% IN HEATING, COOLING AND HOT 
WATER COSTS with a geothermal comfort system 
from WaterFurnace. Benefits include energy savings, 
comfort, quiet, safety, reliability, and long life. Find 
out if geothermal is right for you at waterfurnace.
com/Concierge or call 1-800-GEO-SAVE.

HEATING & COOLING

GARY & SONS, INC., HEATING AND COOLING — It’s 
not too late! Beat the heat this summer with new or 
improved air conditioning. Or be ready to save money 
on fuel oil, propane, or your electric bill this fall and 
winter without sacrificing comfort – add a heat pump! 
Contact Gary & Sons, Inc. of Falls Creek, Pa., for a FREE 
estimate: 814-204-2633 or garysinc.com. Gary & 
Sons installs and services heating and cooling equip-
ment, and hot water tanks, cleans air ducts and dryer 
vents, and does plumbing. PA192811.

 MEATS

ANGUS FREEZER BEEF. $3.00/LB. HANGING WEIGHT, 
plus processing. No antibiotics or hormones, 
grass-fed, grain-finished, excellent marbling. By 
the quarter, half or whole — discount for halves and 
multiple quarters. Allison Farmz, Alexandria, Pa. 
814- 669-4014.

CALLING ALL MEAT-EATERS! Get ready to fill your 
freezer with high-quality Black Angus beef. Quarter, 
half or whole. Our family farm raises all-natural, grass-
fed, grain-finished cattle. www.mcmullenbeef.com. 
814-674-2332.

MISCELLANEOUS

FOR SALE: BUCKETS, FORKS, THUMBS, grapple 
buckets and pallet forks for skid loaders, backhoes, 
and excavators. Tires for backhoes, rubber tire loaders 
and excavators also. Call 814-329- 0118.

BOWFLEX® MAX TRAINER M6 with Bluetooth heart-
rate monitor. Brand new! Asking $1200. Call 814-
483-6176.

2021 KEYSTONE TRAVEL TRAILER 27RLS. Large bump 
out and awning, electric jacks and awning, gas or electric 
fridge and hot water. Fridge, two recliners, fireplace. Like 
new. $19,500. 814-344- 6345.

DON’T LET YOUR RELATIONSHIP DIE! Online couple 
counseling with a counselor in the field and married 
over 40 years. $55 for 50-minute session. Text interest 
to: 814-932-7078. 
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MOTOR VEHICLES & BOATS

FOR SALE: 1987 CADILLAC ALLANTE TWO-SEATER. 
Hardtop and cloth top, automatic V-8, front-wheel 
drive. Mileage: 61,139. Price $5,500. Call 814-443-
3280.

1983 DREAM 30-FT. CAMPER. Furnished, full bath-
room. All appliances work except hot water tank. 
Includes microwave. Sleeps 6. Good hunting camper! 
You haul. Fort Hill, Pa. $3,000 or best offer. 724-245-
8636. Leave message.

NURSERY & GARDEN

TREES AND SHRUBS for all your landscaping needs. 
Rare, unusual, amazing. Bloomfield Nursery,  
167 Sproul Mountain Road, Roaring Spring, PA 
16673. 814-224-4508.

 POWDER COATING

ALMOST ANYTHING METAL can be powder coated: 
auto parts, lawn furniture, wheels, etc. Restores, 
protects, preserves. 1,200- degree manifold coating. 
Arthurs Powder Coating, 263 Sexton Road, Indiana, 
PA 15701. 724-349-3770.

REAL ESTATE

VIRGINIA’S EASTERN SHORE. Fishermen and 
beach lover’s paradise. Access Chesapeake Bay or 
Atlantic Ocean within minutes. Waterside Village 
3/4-acre homesites Near Marina from $21,900 with 
fenced and locked RV/camper storage available. 
Beach access nearby. Waterfront Sites available on 
bayside and seaside starting at $115,000. Many 
free boat ramps within minutes. Low, low taxes. 
Kirkwoodontheshore.com. 757-678-7631.

LOOKING TO BUY OR SELL? Timberland Realty specializes 
in land, sporting properties, camps, cabins, farms, 
waterfront, exquisite second homes and timberland 
since 1987. Call our office at 716-962-9935 or agents 
by region — Western Pa.: Ron Westover, 724-422-5525. 
Central Pa.: John Rudy, 717-319-0082. Northern Pa.: 
Dave Anderson, 585-808-5696. Brian Bullard, Managing 
Broker, 716-499-5608. www.timberlandrealty.net.

CEDAR RUN STORE WITH COTTAGE IN LYCOMING 
COUNTY! Historic building with upstairs apartment and 
adjacent cottage. Ice cream, lunches and souvenir sales. 
Seasonal business. $545,000. Lisa Linn, Davis Real 
Estate, Inc. 570-748-8550.

CLEARFIELD COUNTY — 9.44 ACRES, four bedrooms, 1 
bath, horse barn, shop, pasture, $249,000; Cambria 
County — 18.2 acres, mostly fields, gas well, with option 
to purchase gas rights, $109,000; Clearfield County 
— 502 acres, wooded, two streams, wilderness land, 
$1,499,000. www.timberlandrealty.net. Ron Westover: 
724- 422-5525, 716-962-9935.

RECIPES & FOOD

SPECIAL OFFER — BOTH COOKBOOKS FOR $12. 
“Country Cooking” — $5, including postage. “Recipes 
Remembered” — $7, including postage. Both cook-
books are a collection of recipes from men and 
women of the electric co-ops of Pennsylvania and 
New Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 17108. 
Write Attention: Cookbooks.

TIMESHARE CANCELLATION

STOP BEING A TIMESHARE VICTIM! TimeShareBeGone 
will get your timeshare legally cancelled. 100% 
money-back guarantee. A+ BBB rating, 17 years in 
business. Low payment plans. Call 800-214-4460, 
timesharebegone.com.

 TRACTOR FOR SALE

1975 INDUSTRIAL INTERNATIONAL. Low hours, good
condition. $4,200. Call 814-440-6218. 

TRACTOR PARTS — REPAIR/RESTORATION 

ARTHURS TRACTORS. Specializing in vintage Ford 
tractors, 30 years’ experience, online parts catalog/
prices, Indiana, PA 15701. Contact us at 877-254-
FORD (3673) or www.arthurstractors.com.

TRAVEL & TOURISM

NEW SMYRNA BEACH, FLORIDA, oceanfront condo 
rental. Two-bedroom, two-bath, deck overlooking 
beach and pool. $995/week or $3,600/month. No 
pets. Not available Jan. - Mar. Call 814-635-4332 or 
814-979-8058.

VACATION RENTAL NORTHWEST PA: An 1855 vintage 
farmhouse with updated kitchen and bath. Set along 
the shores of Sugar Lake in northwestern Pa. Fishing, 
swimming, boating and/or kayaking. See website for 
other activities. Sugarlakefarmhouse.com. 412-722-7830.

VAN RENTAL

15-PASSENGER VANS TO MINI-VANS to car rentals. 
Call Rent- A-Wreck in Erie. Locally owned for the last 
37 years. Rent-A- Wreck, 814-833-9941.

WANTED TO BUY

ANTIQUE AND CLASSIC American and foreign cars, 
motorcycles, trucks, Broncos, Blazers and Scouts. 
Any condition. Will buy entire car collections. krmill-
er1965@yahoo.com. 717-577- 8206.

ANTIQUE AND CLASSIC motorcycles wanted. All makes 
and sizes. BSA, Norton, Triumph, Honda, Yamaha, Suzuki, 
Kawasaki, etc. krmiller1965@yahoo.com. 717-577-8206.

COLLECTORS BUYING PRE-WAR AND POST-WAR Lionel® 
trains, accessories, Plasticville® buildings, Transformers®, 
etc. Buying pieces to entire collections. Call John, 814-
937-9052 or Mick, 814-656-1634.

LOOKING TO BUY ADVERTISING ITEMS such as signs, 
clocks, thermometers, globes and gas pumps. Gas and 
oil, soda, beer, whatever you have. Please call or text 
814-952-5449.

JEEP 1940s WILLYS OR FORD ARMY-TYPE JEEP. Rusty, 
broken down in field. Any condition considered.  
570-395-4127. Email: ironrider111@yahoo.com.

ESTATE LIQUIDATOR LOOKING TO BUY quality antiques, 
old guns, knives, ammunition. Unique kitchen, house-
hold, barn and farm items. Plus, any old and unusual 
items. Call 814-438-2407. Email richc101.5@gmail.com.

J U L Y  2 0 2 5  •   P E N N L I N E S 21



My First House Choice was Almost my Last
J O H N K A S U N

T H A N K S  TO  M Y CO LU M N S  A N D  A RT I C L E S , T H A N K S  TO  M Y CO LU M N S  A N D  A RT I C L E S , I am often 
invited to speak at meetings or events, and recently, I was 
invited to be a guest on a radio program. I have been on 
TV and radio before, but this time the subject was real 
estate — specifically, home ownership. 

Now, I can handle that, but the host asked me to be 
funny. Funny!? Have you seen home prices? That subject 
is about as funny as a heart attack, which I’ve had and can 
guarantee is no laughing matter. But after some thought, 
I came up with the perfect 
approach as I reached into my 
bag of personal experiences. 

My wife and I were married 
in 1962 and moved into our 
present home in 1968, which 
we designed and had built to 
our specifications. I don’t say 
that in an effort to impress; 
I say that because in the first 
six years of marriage, we lived 
in 10 different homes and 
moved 13 times, including 
four times across country. If 
anyone knows what they want 
in a house — or don’t want — 
we had the experience  
10 times over. 

While that many moves in a 
short period of time is unusu-
al, it was due to a job change 
and three years in the military, 
where Uncle Sam wanted 
my wife and me to see the world, literally. As a matter of 
fact, on one military move, we actually stayed packed for 
two months in our new home — unpacking only personal 
items and two each of dishes, cups, and silverware — until 
we were sure we were staying. Two weeks after we un-
packed, they relocated us. You can’t make this stuff up.

However, our very first move was the best example of why 
proper planning is important. After college, my first job was 
two hours from where my wife-to-be was working. I came 
home every weekend, but spent the week at my work loca-
tion, renting a bedroom in a local home. I was 22 and spent 

all my time working, sleeping or driving several hours each 
weekend to see my future bride. When we set our wedding 
date, I was in charge of finding us a place to live. 

I can say from experience that a single, 22-year-old male 
does not have adequate skills to select a house. To show 
how inexperienced I truly was, I took the recommendation 
of a fellow single, 22-year-old male co-worker who told me 
about a “great” house for rent just outside of town. It was 
furnished and the price was right, so after a quick walk 

through, I took it. 
Several weeks later, my 

wife and I were married in 
our hometown. That evening, 
after the reception, we drove 
to our “new home,” which 
my wife had never seen. The 
Victorian-style house with a 
tower on one corner stood all 
alone on the edge of town. It 
was quite old and didn’t look 
as good as I had remembered. 
The furniture was old and 
dated, and the house had  
12 dimly lit rooms and two 
huge staircases. It looked 
like the house in Alfred 
Hitchcock’s “Psycho.” The 
only thing missing was Janet 
Leigh and a bloody shower. 
Yet, this is where I had chosen 
to spend our wedding night 
and begin our marriage. 

My wife and I celebrated our 63rd wedding anniversary 
earlier this year, and I believe our marital success is based 
on the fact that she insisted on moving from our first 
“starter home” instead of getting a divorce. Since then, 
we’ve had exacting standards when making housing 
choices. And, of course, she never let me make those 
decisions alone again. 

JOHN KASUN, JOHN KASUN, a lifelong Pennsylvanian with more than 30 years of writing a lifelong Pennsylvanian with more than 30 years of writing 
experience, looks for the humor in everyday life and then tells a story from experience, looks for the humor in everyday life and then tells a story from 
that perspective. He is a member of Huntingdon-based Valley Rural Electric that perspective. He is a member of Huntingdon-based Valley Rural Electric 
Cooperative.Cooperative.

PUNCHLINES LAUGHING AT LIFE

22 P E N N L I N E S  •   J U L Y  2 0 2 5



LUCY ZIMMERMAN • NEW ENTERPRISE REC

JOYCE BARRE • VALLEY REC

AMANDA OCKER • SOMERSET REC

VERONIQUE STERN • VALLEY REC

RURALREFLECTIONS

How to enter
AMATEUR PHOTOGRAPHERSAMATEUR PHOTOGRAPHERS  are encouraged to send are encouraged to send photos for the photos for the 
2025 Rural Reflections contest (no digital files) to: 2025 Rural Reflections contest (no digital files) to: Penn LinesPenn Lines Photos,  Photos, 
P.O. Box 1266, Harrisburg, PA 17108-1266. On the back of each P.O. Box 1266, Harrisburg, PA 17108-1266. On the back of each 
photo, include your name, address, phone number and the name of photo, include your name, address, phone number and the name of 
the electric cooperative that serves your home, business or seasonal the electric cooperative that serves your home, business or seasonal 
residence.residence.

Remember: Our Remember: Our publication deadlines require us to work in publication deadlines require us to work in 
advance, so send your seasonal photos in early. Photos that do not advance, so send your seasonal photos in early. Photos that do not 
reflect any specific season may be sent at any time. Photos will be reflect any specific season may be sent at any time. Photos will be 
returned returned one year one year after receipt if a self-addressed, stamped envelope after receipt if a self-addressed, stamped envelope 
is included.is included.

Soak It In
I T ’ S  T H E  M I D D L E  O F  T H E  S U M M E R , I T ’ S  T H E  M I D D L E  O F  T H E  S U M M E R , and half the 
year has come and gone. Whatever excuses you 
had to stay indoors this year, don’t miss another 
minute. It’s a sure bet that no matter where you are, 
there is beauty outside your window, meaning it’s a 
perfect time to get outside and take some seasonal 
photos. 
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ADDRESS CHANGES:
For change of address, please contact your local electric 
cooperative. For cooperative contact information, 
please visit www.prea.com/member-cooperatives


